THE CHALLENGES OF AUDIO DESCRIPTION IN IRELAND:

UNITING EDUCATION, USERS AND INDUSTRY

IRISH
RESEARCHE
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*AD: the service that provides descriptive narration of visual elements in multimedia and live
performances for the blind and visually impaired.

**MA: Media accessibility ensures that everyone, including people with disabilities, can access
and engage with content across TV, film, online videos, social media, and digital platforms.
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HOW IS IRELAND DOING? A CALL FOR INDUSTRY-EDUCATION
COLLABORATION TO ENHANCE ACCESSIBILITY

What does Ireland provide in terms of accessibility for the blind and the visually impaired?
Is the amount/type of accessibility offered enough, not just in media but also in leisure and social experiences?

*k%*

ADESI project: Start a national conversation about expanding accessible content, enhancing the audio description
services available, and fostering partnerships between the education sector and the entertainment industry.

Opportunity: New alliances can create a more inclusive Ireland where accessibility is not an afterthought but a
standard—empowering the blind and visually impaired to engage with entertainment, social events, and leisure
activities on equal terms with the rest of society.

*k%*

Is Ireland meeting European standards for accessibility in the media and beyond?



| asked: What is the situation of audio description in Ireland?
ChatGPT said: Audio description (AD) in Ireland has seen significant developments

across various sectors, enhancing accessibility for individuals who are blind or visually impaired.

DEVELOPMENTS

Broadcasting and Media focus on the Broadcasting Authority of Ireland (BAI) — Source: BAI.IE

Live Performances and Cultural Events focus on organizations such as Arts & Disability Ireland (ADI) — Source:
ADIARTS.IE

Sports Broadcasting focus on events like the Six Nations rugby matches — Source: VI.IE

Research and Development focus on studies, such as improving audio description production practices — Source:

CNAM.IE

Educational Initiatives focus on promoting accessibility and inclusion within educational settings — Source:

DORAS.DCU.IE



EVOLVING ROLE OF HUMAN
LANGUAGE PROFESSIONALSIIN
ATECHNOLOGY-DRIVEN WORLD
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Vision Ireland

ADESI PROJECT

IRISH RESEARCH COUNCIL
(2023,/2025)

It maps the presence of AD in higher education, services offered in the
entertainment industry and the needs of users of audio description.

Alignment with UN SDGs:
m SDG 4: Accessibility in education.
m SDG 10: Reducing inequalities and promoting social inclusion.
= UN Convention on the Rights of Persons with Disabilities.
Promotes accessibility to entertainment and social interaction for the B/VI.

Questionnaire — results - consultation & recommendations - report
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Population & visual impairment:

Ireland: 5 million (CSO, 2022).

296,000 people blind or visually
impaired (over 6%).

Accessibility:

European Audiovisual Observatory
(2023) >> broadcasters to meet
accessibility standards.

Broadcasting Authority of Ireland (BAl,
now CNAM) to adopt new accessibility
standards from 2024.




BROADCASTING ACCESSIBILITY & LEGISLATION

» Previous Standards (2019-2023):
Annual guotas for subtitling, sign language, and audio description.
RTE 1 and RTE 2 aimed to increase audio description from 5% to 10% of their programs.

* New Legislation (2022):

Online Safety and Media Regulation Act: Requires traditional broadcasters & online
platforms to provide audio description, captioning, etc.

CNAM ensures accessibility for broadcasting and on-demand services.

« Government and Media Initiatives:
Greater focus on sign language interpreters (e.g., during Covid-19).
Technical reports like the 2023 report on audio description production.




-, AUDIO
\ | DESCRIPTION
‘ IN/AND EDUCATION



H I G H E R E D U c ATI 0 N g::‘tglt:'l:;i;:/gi; I:z:;icipating Irish HE Institutions by

Percentage
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General profile:

56,4%) Universities in Dublin

Field of knowledge: g
Modern Languages, Applied Linguistics

16,4% Media, Communication, Journalism

14,5% Education

12,7% Translation Studies
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Teaching Experience:
42,3% over 15 years
10,9% 11-15years
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Created with Datawrapper



RESEARCH AND/ON ACCESIBILITY

Participants familiar with accessibility: 65%
Participants familiar with AD: 65%
Participants researching AD: 6%

Awareness, Research and Accessibility
70%
C o}
60%
50%
40%
30%
20%
0,

10% ]

0%

Participantes familiarizados con la  Participantes familiarizados con la AD Participantes que investigan sobre AD
accesibilidad




20%

10% 10% o
47% 20% .. .. 40% 40%

Fewer
Over 15 years g 11-20 students hore tian €0 than 10
students students

9% 1%
1-3 years 3

———

Teaching experience in HE Average group size

Collaboration with the
blind or visually impaired

Duration of the course Type of AD

20%
80% audio

descriptio
n of..

Less than 10 hours






Distribution of Entertainment Industry Participants by

AD AND THE INDUSTRY Percentage/County
. —

52%  Public sector 29% private sector 14% both

*Biggest representation: broadcasters and theatre

Experience:
23,8% over 15 years

county,
38,1% 4-8years et
28,6% 1 - 3years Dublin
14,3% reception
23,8% NGO representative
14,8% Company reps (broadcasting, museum) Lwertels

\Wexford
County, L

Respondents who work with AD: (28,6% oy
19,1% audio describers -

Cork
4,.8% reps of companies offering AD

4,8%  AD assessors

Created with Datawrapper




ACCESSIBILITY IN THE WORKPLACE

56% offers AD in
86% familiar with line with
MA 50% offers AD ( European or Irish )

laws
N~—

100% familiar 81% workplaces 19% offers AD in

: | offers accessible
with AD " the last 4-8 years

~—  —

_ 33% offers AD
15% AD users 15% blind or frequently

visually impaired

(every week)
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100% of AD

provided by trained
professionals

56% are in-house
audio descriptors

TRAINING AUDIO DESCRIBERS

44% are external
providers

89% provide AD in
English

11% in English and

Irish

78% of cases: specific
budget for AD
[private/public/grants]

44% train audio
describers who will
work in a specific
sector

Courses:
50% 10-20 hours
25% 30 hours

Trainees 2021-2024:
20 people (75%)
21-40 people (25%)

Skills:
awareness of the need
for the blind/vi,
use of voice

Content:
analysis, discussion on
the guidelines,
production
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END USERS

@ |am blind 15
® | am visually impaired 30
@® | am not blind or visually impaired 1
° | am not blim:_l or visually impaired but | ha\_.'e farnily 6
member(s)/friend(s)/colleagues who are blind or...

® 18-25 5

® 26-35 T

@ 36-45 9

@ 46-55 14

@ 56-70 12

@® COver 70 5

Do you use audio description?

& Yes 36
& No 16
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|
0 5 10 15

3%

69%

Distribution of Participating AD Users by Percentage/County

-
1.92 32.69
o
.
O
(County} (Cavan)
(o) f'outh
O o
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Meath]
(o)
- Kildare
o o)
county, Laois
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Created with Datawrapper




Do you use audio description? How often do you use audio description services for
TV, video on demand, cinema, video games?

61% 25%

Regularly Sometimes

Of the above, which audic description services do you use the most? Please choose your top three answers in no part

icular order:
How often do you use audio description services for
live performances such as theatre, museums, sport? * ™V programmes - e ———
® Platforms (video on demand) 28 ]
@ Cinema 13 I
@ Video games 0
® Theatre 13 O
22% 19% ® Museums 10 I
: ; ® Sport e —_—
Sometimes Every time o e . —
@ Other 2 O

0 10 20 30 40



Do you find that there is enough audio description provided in the following services?

#® Enough Not enough Unsure

TV programmes

Platforms

Cinema

Video games

Theatre

Museums

Sport
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1] Ireland is making progress in media accessibility, but challenges remain.

1in 20 people in Ireland are B/VI, inclusive access to media is not just a legal requirement — it’s a social
responsibility.

2| Legislation is evolving, but enforcement and expansion are key.

The Online Safety and Media Regulation Act marks a step forward, but we must ensure its implementation
reaches beyond TV to all forms of entertainment and media.

3 | Cross-sector collaboration is essential for real impact.

Partnerships between academia, industry, and the end users drive innovation and create change in
accessibility.

k| The future of media and entertainment must be accessible to all to truly foster an inclusive society.

We must ensure that audio description, captioning, and other accessibility tools become standard, not
afterthought.



The Future of AD and Al - Humans still matter.

Technology and Al can help to advance accessibility. The human factor is intrinsically important for
meaningful and engaging AD and experiences.

No Certification means no standards.

Without official certification, the quality and consistency of AD services suffer. Establishing recognized
qualifications for audio describers will ensure excellence and professionalism in the industry.

Capitalise on home grown, qualified actors, actresses and audio describers to strengthen the AD
industry.

AD and practical matters: capacity, viability, cost.



VMTV and Guinness Partner to Provide
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With Ireland’s Six Nations campaign set to kick off this weekend, Virgin Media Television

on a special pop-up channel on Virgin Media PLAY, the broadcaster’s online platform.

has teamed up with Guinness to provide audio description and Irish sign language for fans
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THANK YOU
QUESTIONS AND COMMENTS WELCOME

lucia.pintado@dcu.ie #LovelrishResearch

@LuciaPintadoDCU @lrishResearch
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